
LITERARY ELEMENTS & LANGUAGE TERMS – SET #4 
Argument, Persuasion, and Rhetorical Terms 

 
BASIC ARGUMENT AND RHETORIC TERMS 

 

Rhetoric The art of using language purposefully. When trying to argue and persuade someone 
of something, we think carefully of how we might best achieve our goal, and we pick 
particular words because of their effect. 
Example: “Yesterday, December 7th, 1941 -- a date which will live in infamy -- the 
United States of America was suddenly and deliberately attacked by naval and air 
forces of the Empire of Japan.” – President Franklin Delano Roosevelt 
 

Persuasion To cause a person to believe or do something by reasoning with him or her.   
Example 
“You all did see that on the Lupercal / I thrice presented him [Caesar] a kingly crown, / 
Which he did thrice refuse: was this ambition? / Yet Brutus says he was ambitious; / 
And, sure, he is an honourable man. / I speak not to disprove what Brutus spoke, /But 
here I am to speak what I do know. / You all did love him once, not without cause: 
/What cause withholds you then, to mourn for him?” (Julius Caesar by William 
Shakespeare) 
 

Argument Expresses a position on an issue and supports that position with reasons and 
evidence.  An argument often takes into account other points of view, anticipating and 
answers objects that opponents to the issue might raise. 
 

Counterargument An argument made to oppose another argument.  A good argument anticipates 
opposing viewpoints and provides counterarguments to refute (disprove) or answer 
them. 
 

Fact A statement that can be verified as correct or incorrect 
 

Opinion A personal feeling or judgment about something.  Typically, we persuade people to 
agree with our opinions by using facts to support those opinions.  
Beware of words such as “everyone,” “all<’ “believe,” “worst,” “seems,” “best,” “think,” 
and “better,” all of which indicate that you are dealing with an opinion and not a fact. 
 

CONSTRUCTING ARGUMENTS* 
 

Issues Points at which individuals disagree. The large questions underlying people's 
opinions.  
 

Positions The opinion formed by an individual on an issue. The way the individual ANSWERS 
the question posed by the issue.  Based on our positions, we make… 
 

Assertions A statement offered as truth, which is actually an opinion. An assertion is the 
foundation of every argument.   
 

Successful 
arguments must… 

1. Have or develop several solid, logically-based reasons to support your 
assertion.  “Logically” implies that they must be reasons that can be 
supported with evidence (You knew that already!). 

2. Target your reasons for the specific audience you are trying to convince.  
You must know who you are trying to persuade, otherwise you have a moot 
point. 

3. Use persuasive appeals and rhetorical devices appropriately and 
effectively. 

*See the back of this packet for a structure flowchart. 



THE THREE PERSUASIVE APPEALS 
 

Logos An appeal to logic or rational reasoning.  If you can explain real-life cause and effect 
and if/then situations, and make reasonable comparisons using facts and figures 
that can be verified, then you are using logos. 
Example  
“Dad, you should let me drive to school today, because I have to go straight from 
school to a doctor’s appointment at 3:00, and I will be late to my appointment if I walk 
to school rather than drive.” 
 

Ethos An appeal based on the character of the speaker. This appeal is based on whether 
or not the audience perceives the speaker as someone who is morally competent, 
trustworthy, and knowledgeable on the subject about which s/he is speaking.   
Example 
“Dad, you know I have always been a responsible son and I never taken advantage of 
the privilege to drive, and I know that you would not want me to miss my doctor’s 
appointment, as the school requires I have a physical before playing football; 
therefore, you should let me drive to school so that I may fulfill my obligation.” 
 

Pathos An appeal to emotions or feelings including fear, humor, romance, compassion, 
etc… 
Example 
“Dad, I feel really sick today… and you know I love school and would never want to 
miss any of my classes… so you should let me drive to school today so I can go to the 
doctor right after school before this gets any worse; and in my weakened condition it 
would be hard to walk all the way there.” 
 

RHETORICAL STRUCTURES AND DEVICES 
 

Don’t forget analogy, anecdote, juxtaposition, oxymoron, paradox, and rhetorical question! 
 

Parallelism 
(Parallel Structure) 

 

Repetition of words, phrases, or sentences that have the same grammatical structure 
or that state a similar idea. 
Example:   
“Humanity has advanced, when it has advanced, not because it has been sober, 
responsible, and cautious, but because it has been playful, rebellious, and 
immature.”(Still Life with Woodpecker by Tom Robbins). 
 

Chiasmus 
 
 
 
 
 
 

Antithesis 
 
 
 
 
 
 

Synecdoche 
 
 
 
 

A statement consisting of two parallel parts in which the second part is structurally 
reversed.  Think inverted parallelism. 
Example:   
“Some have an idea that the reason we in this country discard things so readily is 
because we have so much. The facts are exactly opposite – the reason we have so 
much is simply because we discard things so readily.” 
 
A statement in which sharply contrasting words, phrases, clauses, or sentences are 
juxtaposed to emphasize a point.  In true antithesis, both the ideas and the 
grammatical structures are balanced. 
Example:  
"The world will little note, nor long remember, what we say here, but it can never 
forget what they did here.“ (Gettysburg Address by Abraham Lincoln) 
 
When something is identified only by mention of a smaller part of itself. 
Example 
“At midnight I went on deck, and to my mate’s great surprise put the ship round on the 
other tack. His terrible whiskers flitted round me in silent criticism.” (The Secret Sharer 
by Joseph Conrad) 



Repetition 
 
 
 
 

Anaphora  
 

Using the same word or words more than once for emphasis. 
Example 
“Let there be justice for all, Let there be peace for all, Let there be work, break, water, 
and salt for all.” - from “Glory and Hope” by Nelson Mandela 
 
The same expression (word or words) is repeated at the beginning of two or more 
successive clauses or sentences. 
Example:  
“Tell them to be good, tell them to follow their elders, and tell them to mind their 
manners.” 
 

Epistrophe Repetition of a word, phrase, or clause at the end of successive phrases, clauses, or 
sentences (the counterpart to anaphora). 
Example 
“For no government is better than the men who compose it, and I want the best, and 
we need the best, and we deserve the best.” – John F. Kennedy 
“…and that government of the people, by the people, for the people shall not perish 
from the earth.” – Abraham Lincoln 
 

Asyndeton A construction in which elements are presented in a series without conjunctions. 
Example 
“I came, I saw, I conquered.” – Julius Caesar 
“We shall pay any price, bear any burden, meet any hardship, support any friend, 
oppose any foe to assure the survival and the success of liberty.” – John F. Kennedy 
 

Polysyndeton The use, for rhetorical effect, of more conjunctions than are necessary or natural. 
Example 
“In years gone by, there were in every community men and women who spoke the 
language of duty and morality and loyalty and obligation.”  
 

FALLACIES 
 

Fallacy A false argument or an error in reasoning.  Fallacies are meant to manipulate and 
confuse the audience.  If you expose these methods, they do not contain valid 
reasoning. 
 

Bandwagon  Tries to get everyone to do or think the same as the crowd because  “everyone’s 
doing it…” 
Example: 
“Come join your friends at Chili’s, where the fun is!” 
 

Unproven 
Generalization 

A statement that no one is likely to prove, disprove, or even challenge, and there are 
likely not any facts to back it up. Extreme words are often used to make the statement 
sound more valid (always, never, all, none, etc.). 
Example: 
“Four out of five athletes prefer the taste of Powerade to Gatorade.” 

  
Stereotyping A dangerous type of overgeneralization.  Stereotypes are broad statements about 

people on the basis of their gender, ethnicity, race, political affiliation, religious 
affiliation, etc. 
Example: “The only thing members of that political group care about is taxing people.” 
 

Circular 
Reasoning 

Supporting a statement by simply repeating it in different words. 
Example 
“Teenagers should avoid fad diets, because it is important for adolescents to stay 
away from popular weight-loss plans.” 



 
False Cause and 

Effect 
Post Hoc (ergo propter hoc) means “after this, therefore because of this”; a fallacy 
in which one event is said to be the cause of a later event simply because it occurred 
earlier. 
Example 
 “The mayor declared a ‘get-tough’ crime policy and, sure enough, crime rates 
dropped.” 
 

Either/Or Fallacy A statement that suggests there are only two choices available in a situation that 
really offers more than two options. 
Example 
“Either students should be allowed to leave school to have lunch at nearby 
restaurants, or they should be allowed to choose the cafeteria menu.” 
 

Oversimplification An explanation of a complex situation or problem as if it were much simpler than it is. 
Example 
“Making the team depends on whether or not the coach likes you.” 
 
 

Evading the Issue Refuting an objection with arguments and evidence that do not address its central 
point. 
Example 
“Yes, I broke my campaign promise not to raise taxes, but these higher taxes have led 
to an increase in police patrols and paved highways.” 
 

Ad Hominem Also called “name-calling” or “attacking the person.” An attempt to discredit an idea by 
attacking the person or group associated with it.  Candidates often engage in this 
during political campaigns. 
Example:  
“My opponent is not smart enough to be mayor.” 
 

Non sequitur  A statement that uses irrelevant “proof” to support a claim.  A non sequitur is 
sometimes used to win an argument by diverting the reader’s attention to proof that 
can’t be challenged. 
Example: 
“I know I’ll pass math.  Mr. Gray is my math teacher and my football coach.” 
 

False Analogy 
 
 
 
 

Straw Man 
 
 
 
 
 

Slippery Slope 

A comparison that doesn’t hold up because of a critical difference between the two 
subjects. 
Example 
“She walks to the store and back every day, so surely she can walk in the 10K race.” 
 
A fallacy in which an opponent’s argument is overstated or misrepresented in order to 
be attacked or refuted. 
Example 
“Senator Jones says that we should not fund the attack submarine program. I 
disagree entirely. I can't understand why he wants to leave us defenseless like that.” 

 
A fallacy in which a course of action is objected to on the grounds that once taken, it 
will lead to additional actions until some undesirable consequence results. 
Example 
“If we loosen immigration policies, the nation will be overrun and the economy will 
collapse.” 
 

 

  



 

STRUCTURE OF AN ARGUMENT 
  

OTHER IMPORTANT LITERARY & LANGUAGE DEVICES ALSO SEEN IN RHETORIC 
(From Set #3)  

 

Analogy A comparison made between two things to show how they are alike in 
some respects. 
Example:  
Just as the sword is the weapon of the warrior, a pen is the weapon of the 
writer. 
 

Anecdote 
 

Very brief account of an incident.  
 

Juxtaposition 
 

To place side by side in order to compare. 
Example: 
“Happy families are all alike; every unhappy family is unhappy in its own 
way” (Anna Karenina by Leo Tolstoy) 

 
Oxymoron 
 
 
Paradox 

 

A concise paradox that brings together two contradictory terms. 
Examples: “deafening silence,” “seriously funny,” “open secret”  
 

A statement that is seemingly contradictory or opposed to common sense 
and yet is perhaps true. 
Example: “I must be cruel to be kind” (Hamlet). – Can an individual convey 
kindness through cruelty? 

  

Rhetorical Question A question posed for its persuasive effect without the expectation of a 
reply. 
Examples: "Why me?” 
“O mighty Caesar! dost thou lie so low? / Are all thy conquests, glories, 
triumphs, spoils, Shrunk to this little measure?” (Julius Caesar, Act III, 
Scene I). 
 

Claim (Main Assertion): This is your thesis when you write an argument! 

Reason #1 (Topic 
Sentence in your essay) 

Reason #2 (Topic 
Sentence in your essay) 

Reason #3 (Topic Sentence in 
your essay) 

Evidence to 
support 
Reason #1 

Evidence to support 
Reason #1 

 

Evidence to 
support 
Reason #2 

 

Evidence to 
support 
Reason #2 

 

Evidence to 
support 
Reason #3 

 

Evidence to 
support 
Reason #3 

 



 
SOAPSTone – A Method for Analyzing Rhetorical Texts/Speeches: 

 
 SPEAKER – who IS the speaker? Go beyond merely naming the individual and 

consider what comprises his/her identity or identification with the topic. What is 
the speaker’s position on the topic he/she is speaking about? What is the 
narrative perspective of the speaker?  What values/beliefs, etc. does the 
speaker hold that might influence his/her message? 
 

 OCCASION – what issue and/or event prompted the speaker to deliver the 
message? Where is the message being delivered? Is this of any significance?  
 

 AUDIENCE – Who is the intended audience of the message? Be specific. 
Consider the values, attitudes, backgrounds, etc. of the audience. Consider how 
the speaker shapes the message accordingly.  
 

 PURPOSE – What is the larger purpose of the message? What is the speaker 
attempting to achieve? OR, what is the speaker trying to convince the audience 
to do or consider? What action should be taken, according to the speaker? 

 Consider HOW the speaker achieves this purpose. What appeals are utilized? Does 
he/she appeal to his or her own ethos, does the speaker make emotional appeals? Etc. 

 How are the ideas arranged? What is the speaker’s intended effect of such an 
arrangement? 

 Does the speaker make use of rhetorical strategies/devices? If so, what is their intended 
effect?  

 
 SUBJECT – the subject matter of the message. What topic(s)/issues/ideas are 

addressed in the text? 
 

 Tone – what is the speaker’s overall tone? (consider the speaker’s attitude 
toward the subject matter at hand) Does the tone shift? If so, where? And why? 
What creates that shift? 

 


